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Today, in the Digital Transformation Era
low-code tools are taking the place of
traditional coding solutions and open
software tools are boosting Artificial

. Intelligence in our digital existence,
WEDEVA company is established.

From the ‘I’ to ‘WE’, from the legacy
systems to the new ones of the connected
world, from the restricted licensed

environments to the Open Technologies,
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WE will DEVelop Automation

For any business needs.
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BUSINESS OPPORTUNITIES ARE LIKE BUSES.

THERE'S ALWAYS ANOTHER ONE COMING. o

Richard Branson
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SHORT BIO

| am an Analyst Designer, Consultant, and
Project Manager with more than 30-year
background in the informatics industry. I've
entered the industry in the early ‘90s as
Technical Software Operator, mastered
Turbo Pascal programming, and later
shifted as an Information System
Consultor. | 've successfully completed a
wide range of Informatic projects including
developing tailor-made CRMs, networking
of the Greek European Presidency 2003,

developing the Electronic Voting System

for the Hellenic Parliament and many

others.

Accomplished College courses as
Computer Programmer, | am a Self-
motivated, self-educated, System Analyst,
Ecologist, and Activist for Human Rights
and Democracy, attended numerous of
industry related seminars, certified, and
currently studying at Hellenic Open

University (H.O.U.) in Computer Science.

Founder of iBS and WEDEVA.

ABOUT
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AUTOMATION

Business process
automation is the use of
software to automate
repeatable, multistep
business transactions. In
contrast to other types of
automation.

OUR SERVICES
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WEB SCRAPING

if you want to get large
amounts of data from a
website to train a
Machine Learning
algorithm then copying

and pasting will not work.

You will need to use Web
Scraping!
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LINUX 365

As you build your next
machine or purchase your
next workstation, you
might start to wonder
which operating system is
best for you.

R&D

Before data can be used
to tell a story, it must be
run through a process
that makes it usable in
the story. Identifying,
cleaning, and modeling
data to discover
meaningful and useful
information.
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TIMELINE

JUL

2023

DEC

2023

MAR

2024

JUL

2024

DEC

2024

Synergize scalable
Big Data solutions

Disseminate standardized
metrics

Coordinate web scraping
e-business applications

Foster holistically methodologies

Deploy strategic networks with
compelling e-business needs
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AREAS OF FOCUS

B2B MARKET SCENARIOS

« Develop winning strategies to keep ahead of the competition
« Capitalize on low-hanging fruit to identify a ballpark value

* Visualize customer directed convergence

CLOUD-BASED OPPORTUNITIES

* Iterative approaches to corporate strategy

« Establish a management framework from the inside
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HOW WE GET THERE

S D

ROI

Envision web-based
expertise and cross-media
growth strategies

Visualize quality intellectual
capital

Engage worldwide
methodologies with web-
enabled technologies

PRODUCTIVENESS

Pursue scalable client
service through sustainable
strategies

Engage top-line web
services with cutting-edge
deliverables
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METHODOLOGY

Cultivate one-to-one client
service with robust ideas

Maximize timely
deliverables for real-time
schemas
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SUMMARY

At WEDEVA, we believe in giving 110%. By
using our knowledge and expertise, we help
organizations virtually manage agile
workflows. We thrive because of our market
knowledge and great team behind our
services. As we say, "Efficiencies will come
from proactively transforming how we do

business."
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THANK YOU

about@wedeva.com

www.wedeva.com

ABOUT WEDEVA
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